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Fraser Coast is...
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‘ DEmOGRAPHICS Proportion of population by single year of age for Fraser Coast LGA and Queensland at the 2021 Census
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Fraser Coast added 10,000 people and 70% were aged 65+
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?Q M° :::::::: Proportion of population by single year of age for Fraser Coast LGA between 2016 and 2021 Censuses




More than half of your new residents are aged over 53
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@ DEmOGRAPHICS Age profile of Fraser Bay residents that lived outside of the LGA in 2016; ABS Census 2021
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Queensland will be bigger, more youthful, and older
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(’ M° Queensland population by age in and 2034; Centre for Population




Queensland’s 85+ cohort will double in the next 12 years
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Queensland population aged 85+ between 2021 and 2071; Queensland Government
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Many jobs in Fraser Coast face a steep retirement cliff
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Share of selected professions in the Fraser Coast LGA aged 55-64 and 65+; ABS Census 2021
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Mental health is a serious problem in Hervey Bay
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Queensland transformed itself into a knowledge economy
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Queensland’s workforce by skill level from 1986 to 2023; ABS Labour Force Data
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Online retail impacts the quality of your Main Street
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The lifecycle is segmenting into a series of stages
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Change in life expectancy over 80 years in Australia; Various sources



Will Australia double in 105, 75, or 53 years?
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Your region continues to grow. Nationally, Millennials reach the
highest spending phase of the lifecycle and are on the move. Tap
into this market! Fraser Coast faces a huge skills shortage. You
need heaps more housing at a variety of price points.

The polarized workforce creates demand at the high and low end
while the cenftre of the market is dangerous. On which end of the
Weet Bix spectrum do you want to position yourself? A town can
play on both ends but needs a razor-sharp strategy!

In seven decades, Fraser Coast (especially Hervey Bay), could be
three times the size. A wise town plans with this future growth
potential in mind right now. You also need a clear and ambitious
vision of what you want your town to be in 20 or 50 years.
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© 2024 NumberStory Pty Ltd, trading as The Demographics Group (“TDG”). All rights reserved.
The use of any TDG name or logo or Simon Kuestenmacher’'s name or image are prohibited without TDG’s prior written consent.

The information contained in this document and in this presentation (Information) is of a general nature and is not intended to address the objectives, financial
situation or needs of any particular individual or entity. It is provided for information purposes only and does not constitute, nor should it be regarded in any
manner whatsoever, as advice and is not intended to influence a person in making a decision, including, if applicable, in relation to any investment decision or
financial product or an interest in a financial product. The Information is not to be relied upon for any particular purpose. Those relying on the Information
assume all risk and liability arising from such reliance. Appropriate professional advice should be sought from a suitable person with full knowledge and
consideration of the specific circumstances of each individual or entity.

This presentation may contain forecasts or projections. Forecasts and projections are inherently uncertain and TDG and Simon Kuestenmacher make no
guarantee, assurances or representations as to the accuracy, reliability or certainty of such forecasts. TDG its associated entities and Simon Kuestenmacher
shall not be liable for any loss or damage suffered by persons, including third parties, who may use or rely on these forecasts or projections.

Although we endeavour to provide accurate and timely Information, TDG makes no warranties, express or implied, regarding the accuracy, correctness,
completeness, timeliness or reliability of the Information as of today, or in the future. TDG is under no obligation in any circumstance to update this
presentation, in either oral or written form, for events occurring after the presentation. No reliance should be placed on additional oral remarks provided during
the presentation.

To the extent permissible by law, TDG, its associated entities and Simon Kuestenmacher shall not be liable for any errors, omissions, defects or
misrepresentations in the Information or for any loss or damage suffered by persons, including third parties, who may use or rely on such Information
(including (without limitation) for reasons of negligence, negligent misstatement or otherwise).

TDG have indicated within this presentation the sources of the information provided. TDG has not sought to independently verify those sources unless
otherwise noted within the presentation.

The views and opinions expressed within this presentation are those of the presenters, and do not necessarily reflect the official position of TDG, or any other
organisation.
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